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Brief personal history of Mr. Yoshiyuki OHSHITA

Chief Director / Principal Consultant, Center For Arts Policy & Management,
Mitsubishi UF] Research and Consulting, Co., Ltd., /Japan

- graduated from Keio University Faculty of Economics in 1984

- worked for Mori Building Co.,Ltd. (planning, personnel and accounting section.)from April 1984 to March 1991.
-worked for Sanwa Research Institute Corporation (Mitsubishi UF] Research and Consulting, at present.) from

April 1991.

-became a chief researcher in July 1996.

- established the Policy Bureau of Art and Culture (The Policy Center of Art and Culture, at present) and
became a head of the bureau in July 2000.

-became a director of the research journal: Quarterly Journal of Public Policy & Management in 2006.
-became a chief researcher of Mitsubishi UF] Research and Consulting in 2009.
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February 27th, 2015

Launching "Culture City of East Asia 2015 - Niigata"
Culture City of East Asia

Significance and Expected Outcome

Arts and Culture Policy Center

Chief Researcher: Yoshiyuki Oshita
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1. About “Culture City of East Asia”

* The term “East Asia” in “Culture City of East Asia” refers to three countries: Japan, China
and Korea.

*¢ This annual initiative aims to select cities from these three countries in order to further
cultural and artistic development.

* These cities will host a variety of artistic and cultural events related to contemporary
art, traditional culture and a variety of lifestyles.



1. TR7ZI7 L cDNT

X IR7PIP LB OREE N, R7ZI7EAOHE
HIER - EHFBOEMERETIEESIC. RPOTD
SREXCOERREENDMILERDIL,

X Fe, RPOI7XEBHICREBSNZ=MHH. TOXIL
MFREEIL. XEEH -7V T T ER-BKED
iREZHETICEICKY, FRRMEERMEL THRE
MNICRRIIEHEMN,

SOOI SHEA] o] tato]
EOAORIBEAlT NH H AL FotrlopA g o] Faole et Ao P& F1
b FAloll Fobalobe] ThFEE E3ke] AR AIH o] A3 E

3 FolAlolEstEA e AAE EAEL Fgle

B3P NES FAFoRN TRAEE A A 5 o]

RT “H A28

R XA WA H W RA R TR M, KRR, %
FTHE 5 A XL E R B 7.

 BAh, WA AT XA AWRT, it RIER OHEE, R TMER, AL
PR, DG S5 AL, AT R R, SALR IS S H 2 —,

1. About “Culture City of East Asia”

*The goal of the “Culture City of East Asia” program is to promote a mutual understanding
and sense of solidarity among East Asian countries, and to strengthen their ability to share
East Asia's diverse culture with the rest of the world.

*In addition, designated cities have the opportunity to exhibit their own unique cultural
features and the continued development of these projects represents great opportunities
for the promotion of regional culture, the arts and creative industries, and tourism.
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2. The Culture City of East Asia model: About the European Capital of Culture

(OThis project is a yearly initiative for selecting cities from EU countries as European Capitals of
Culture, where a variety of artistic and cultural events will be held throughout the year.

Olt is closely related to the concept of "unity within diversity," which simultaneously highlights
the importance of both historical and cultural commonality and diversity among the EU
countries.

(OThis initiative is intended to reactivate regional policies and encourage tourism, while at the
same time providing opportunities for the economic development of local regions.

(OAdditionally, the program also aims to foster solidarity among citizens and promote political
participation through the development of long-term cultural activities.
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2. The Culture City of East Asia model: About the European Capital of Culture

(OThe European City of Culture initiative was initially proposed by the Greek and French
Ministers of Culture, Melina Mercouri and Jack Lang, and was officially started in 1985
with Athens designated as the first city. The project was given its current name in 2005.
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EEuropean Capital of Culture - Case Study (1): Rotterdam (2001)

@ Overview of Rotterdam

(OThis is the Netherlands’ largest industrial city and the second largest city in terms of
population with approximately 620,000 people.

OIt was developed as a harbor city in line with the growth of foreign trade across the
Atlantic Ocean. This trade, which was further expanded through the use of canals, led to
the city’s much more rapid economic development at the end of the 19th century.

(OThe bombings of the Second World War completely destroyed the Rotterdam’s urban
areas, causing the government and citizens to work together in its reconstruction. These
days, the city presents a unique contrast: medieval architecture in combination with the
look of a modern city.
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European Capital of Culture - Case Study (1): Rotterdam (2001)

@ Cultural Program: Taus in Rotterdam

(OSince the old town of Rotterdam was destroyed in World War II and then reconstructed, it now
features many 20th-century buildings.

(OBased on the city’s history, this project exhibited 24 ordinary residential houses that had been
built in the 20th century, featuring interiors faithfully restored to the time of their initial
construction. There was also historical information on display at each one of the houses,
explaining who had first lived in them, and their histories of occupancy.

(OThe city created historical routes through the neighborhoods that could be explored by
bicycle, attracting approximately 150,000 visitors, and involving 550 volunteers.

OFor the duration of the project, the current residents of each building were asked to stay in
hotels. They returned to their homes at the end of the exhibition, with some of them choosing
live in those buildings exactly as they had been left.

OFour of the 24 houses remain open to visitors as museums.
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European Capital of Culture - Case Study (1): Rotterdam (2001)
@ Cultural Program: Taus in Rotterdam
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European Capital of Culture - Case Study (1): Rotterdam (2001)

@ European Capital of Culture - OQutcome

OMany comments from citizens and visitors were received, many of which were along the lines of, "I
didn't know that Rotterdam was such a fun and interesting place."

OAlthough many people from different regions took part in this project, local residents were also able
to learn a lot about their own city. In Rotterdam, people generally do not live in newly built houses.
It is more common for people to move into pre-existing homes. Therefore, this project gave them
the opportunity to learn much more about the history of the buildings in which they lived.

(OAs a result, this created a new sense of self-awareness and pride in the area that they called home.

OThe success of these various projects led to the birth of a greater feeling of solidarity among local
residents.

OThere was a total of 30 projects in Rotterdam, big and small, all of which, in one form or another,
continue to this day.
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European Capital of Culture - Case Study (2): Lille (2004)

@ Overview of Lille

OlLille, located in the center of the Nord-Pas de Calais region in the northern extremity
of France, is Northern France's largest industrial city. The English Channel Tunnel,
which was completed in 1994, brought Lille special attention as a destination for the
international high-speed train, the Eurostar, which links London, Paris and Brussels. The
city has a population of approximately 230,000.

OlLille prospered in the 14th century thanks to the growth of the raxa fabric industry and
wool industry in the 16th century. These days, it is an industrial city, primarily focused
on the textile and machinery industries.
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European Capital of Culture - Case Study (2): Lille (2004)

@ Cultural Program: City Hall Project

OArtworks from the Louvre and Madrid Museum were exhibited at the Lille City Hall, a location
frequented by many citizens of the area.

OPaintings were exhibited every month for 12 months throughout a total of 12 different city halls.

OCity halls were selected as the venues in order to attract the interest of residents who were
visiting local city halls to carry out day-to-day activities, but who might not ordinarily be
interested in art. The project was based on the idea that, “If the public will not go to a museum,
then we will bring the museum to the public.” The long-term goal of this idea was to encourage
families to talk about art at home, thereby fostering an interest in visiting museums among the
next generation. This project placed great importance on these potential opportunities.
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European Capital of Culture - Case Study (2): Lille (2004)

@ European Capital of Culture - Qutcomes (2)

O The Louvre-Lens annex of the Louvre Museum took its cue from the European City of
Culture initiative.

O Louvre Museum artworks were exhibited at the Lille City Hall. Although there were great
considerations to be made in terms of exhibition space conditions, including the regulation
of atmospheric humidity and security, the exhibition came to a successful close in 2004
without any damage being caused to the works of art. This project gave the opportunity
for a smaller city to build confidence and trust, an its success, along with the injection of
additional municipal funding, led to the creation of the Louvre-Lens annex.
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European Capital of Culture - Case Study (2): Lille (2004)

@ European Capital of Culture - Qutcomes

O The long-term effect of this initiative, therefore, was a major change in the city's image.
Lille’s former reputation of being an ashen city in decline was replaced by an image of a
fun and colourful city.

O While the city was once perceived as being plagued with high unemployment, the large
number of tourists and wide media coverage has caused an increase in pride among the
city's citizens.

O The many visitors who attended this cultural project gave other cultural initiatives
“validity” and created a positive cycle of opportunities to host even more.
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European Capital of Culture - Case Study (2): Lille (2004)

@European Capital of Culture - Qutcomes

OFollowing the success of Lille 2004, the city decided to extend the culture project to “Lille
3000~

(OEmploying the same art director who was in charge of Lille 2004, the same cultural
facilities will be maintained for the continued enjoyment of visitors as well as local
residents.
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European Capital of Culture - Case Study (3): Linz (2009)

@ Overview of Linz

OLinz is the capital of Oberosterreich and the third largest city in Austria after Vienna and
Graz, with a population of approximately 190,000 people.

OAfter World War II, the manufacturing industry in this city grew rapidly as a hub
connecting Vienna and Munich, Germany.
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European Capital of Culture - Case Study (3): Linz (2009)

@ Cultural Project: In Situ

(OAs the birthplace of Adolph Hitler, the outskirts of Linz have a strong connection with this
infamous historical figure. This project featured inscriptions at 65 historical sites with
information about the Nazi movement and historical incidents that occurred between the
years 1938 and 1945.

OBy design, the letters painted on the sidewalk or pavement would gradually fade away
as tourists and local citizens walked over the inscriptions. This symbolized the tragic
memories of the Nazi occupation fading away with the passage of time.
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European Capital of Culture - Case Study (3): Linz (2009)

@ European Capital of Culture - Qutcomes

OAppointing Linz as a European Capital of Culture helped to dramatically improve the image of
the city held by the local residents. By recognizing Linz as a cultural city, the European Capital
of Culture project changed residents’ former perception of Linz as a colourless industrial city
and strengthened their self-confidence and pride.

(OThe project also had a positive effect on the city's government. The European Capital of Culture
project created a sense of cooperation between the Cultural Policies Department and the
Tourism Department. Even now, the two departments continue to collaborate on the creation of
policies to increase tourism and promote culture and the arts in the city.

OThere was an improvement in people's perception of, and familiarity with, Linz throughout Europe,
ensuring the city a position among a special group of culturally important European cities.
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European Capital of Culture - Case Study (4): Essen (2010)

@ Overview of Essen

OEssen is a city which prospered and whose population increased thanks to the steel and
coal industries.

O It is one of the core cities of the Ruhr Industrial Area, together with Dortmund in the east
and Duisburg in the west.

(OEssen was at the forefront of the Ruhr Industrial Area, as the base of the Krupp family, a
prominent dynasty in the steel industry.

(OHowever, changes in industrial structures have caused the population to decline, and the
city currently has a population of approximately 570,000 people.
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European Capital of Culture - Case Study (4): Essen (2010)

@ Cultural Program: A Quiet Day on the Expressway

(OThis was a program with cultural exchange events held on a section of the A40 expressway,
which runs across the Ruhr district from east to west, by closing it for one day along a
stretch of approximately 60km from Duisburg to Dortmund.

(OThe eastbound lanes were open to cyclists and skaters, while the westbound lanes were set
up with 20,000 tables. These tables, available to be used freely as long as the activities were
part of a cultural program, featured various events ranging from performances by local
bands to people offering handicraft workshops.

(OThe day was blessed with beautiful weather, and 3 million visitors showed up for the event!
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European Capital of Culture - Case Study (4): Essen (2010)
@ Cultural Program: A Quiet Day on the Expressway
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European Capital of Culture - Case Study (4): Essen (2010)

@ Cultural Program: Shaft Signs

(OFor this program, balloons measuring approximately 5m in diameter were raised at the
sites of various mining-related facilities, including the Essen mine shafts.

OUnder each balloon, a variety of related cultural programs took place, including
exhibitions of historical photographs, and performances of mining songs by retired local
miners, to name a few.

(OThis project presented an image of how Essen had changed over the past few decades,
and aimed to leave an historical record for future generations.

(OMost of the mining facilities have already been demolished, and these locations are now
residential areas or homes to other types of establishments. Aerial photographs of the
area provided a visual representation of the sheer scale of this transition.
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European Capital of Culture - Case Study (4): Essen (2010)

@European Capital of Culture - Outcomes

(OOne significant effect of this project was changing the common image of the Ruhr District held
by outsiders. Up until then, the Ruhr District had been considered to be an old, dirty and dark
industrial area. However, thanks to the extensive media coverage of Ruhr 2010 in newspapers
and on TV, the city was able to reinvent itself as a cultural region.

(OAs a result, the number of tourists has continued to increase, enabling the city to create a culture
industry as a new type of industry in the region.

(OBut, by far, the biggest achievement of this project has been a change in the consciousness of the
citizens of Essen. Ruhr residents had begun to lose confidence as the regional manufacturing
industry went into decline. However, Ruhr 2010 provided residents with the opportunity to
acknowledge their local history once more, promoting an overall sense of regional unity.

(Oln addition, the change in outsiders’ perception of the Ruhr District allowed residents to regain a
sense of pride in their city.
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Culture City of East Asia: Significance and Expected Outcome
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Culture City of East Asia: Significance and Expected Outcome

(OThe European Capital of Culture initiative is not simply a collection cultural events.
Rather, it is a catalyst for instigating change in cities, as well as a strategy for long-term
cultural development.

OLike the variety of programs organized by the European Capital of Culture, we believe
that the Culture City of East Asia project will enable each city to use their own cultural
resources and potential to take on a variety of new challenges.



28

TR7ZI7XEETH ) EREMFTFENIUR

Ol BB OB ERRH I RABLIFTR LIS E. XL
ICEDRRHBEATR

OFZ. TEEE 1 EOBARETTIILL, NEBBHEMH 1D
MELVIRENICHOEL TUKZEH B R,

OIR7ZI7XL#H 1A TN EMIIC/ITTL S8, MR
POTEHAOCHERR EFROMAERE THIED
TENE, TOCERR7 73 NEDOFHMILEAROE
FICHXRESHFTETILLLD,

‘FORAOEIIEA] & 2] 9)e} Zd EHE &

O vperel yeb o A4 <1 BA7F ol GALTS &3t ok w77F 28 57HA.

OmEgh thebet vpeb o] A ERrolY g} ‘EA|9F EAY] WFE Kt A 540
d vd davf 9l

O‘EOV\] obEst A= o] 2] &k
= FX's =R S 7HsA e

104 SHA E.

=
Moz ool dule] YEold Aol 34
3

AN [S)
24 BolAol3 =] B2 THA

CTRMESCAL Z BB« 25 SCRIT IR IR 8 R
OFRE"E5EH"# A %%Eé\%@ﬂﬁﬂﬁﬁH&ﬁ?uf&%ﬂtéﬁmmﬁ“{zxZTMﬁ
O%% FRZ “B5E” WXZ, iﬁwﬁiﬂﬁk’rﬁ By 3 SO E i FAAR M 3
"R XA, EmH B W PR, R A RS R T X AR B A Ak A R
ﬁk A 4% Iﬁfhﬂ%/\iﬁmm ] A 5 T B e 7R B A SR AR K STk

Culture City of East Asia: Significance and Expected Outcome

OCultural exchange is absolutely essential, particularly in this current era of strained
political relationships among countries.

(OAdditionally, it is not only relationships between countries, but also exchanges between
cities that need to be more proactively promoted.

OIf the Culture City of East Asia project is able to fulfill its objective to "Promote a mutual
understanding and sense of solidarity among East Asian countries," it will make a huge
contribution toward building more peaceful relationships among the three East Asian
countries.
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Culture City of East Asia: Significance and Expected Outcome

OIf the implementation of the Culture City of East Asia project is able to change political
disputes in East Asia into peaceful relationships, it will represent a wish come true for the
future of the three countries of Japan, China and Korea.

(OPerhaps this great enterprise could even be worthy of consideration for the Nobel Peace
Prize, which not only honours past achievements, but can also be granted in recognition
of specific wishes and expectations for peace in the future. A specific example of this is
the granting of the above-mentioned prize to American President Barack Obama in 2009.
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Thank you very much for your kind attention.

Mitsubishi UF]J Research & Consulting, Art and Culture Policy Center
Chief Researcher and Center Chief: Yoshiyuki Oshita






Hil 2924

BT A LBOLR &

19824F 12 H i B Bk N AL IS AR W FE TR R, 7T VR A=V AV M T4 AR K
TR A—=T AR =T ar TAC Y aVEIRE R 2 AT . Z D%, 201 TAERE UL T U LB R
R 11O = R #8T. 2012 4E XD UK.

Uztopnl Z =] Q@ F3dtwpA] Eshg

1%%ﬂﬁﬁﬂ%ﬂ?”ﬂﬂﬂ?MPﬂ TR, BRUT fUXHE o3~ A

BdE= Fgyold o 3
S

il Kozue

R T SO R R

19824FBEAN H PR B IR A Ao Sefa RN EFSERRAC, i B I A s T AT
1 b RO R R ARG o 201 1 AR R T SCHADE Rt e I B = AT 201248
AR

Kozue Nakayama

(Director General of Culture and Tourism Bureau, City of Yokohama)
Joined Nissan Motor Co., Ltd. in 1982. Has served as the head of the Planning
Management Dept., Director of the Brand Management
Office, and Deputy Director of the Brand Coordination Division. After serving as
the Director of City Brand Promotion Office, Culture
and Tourism Bureau, City of Yokohama in 2011, she took up her current position
in 2012.
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Project and the Results

Culture City of East Asia 2014, YOKOHAMA

Director General of Culture and Tourism Bureau, City of Yokohama
Kozue Nakayama
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The 5™ Trilateral Culture Ministers’ Meeting

On September 28, 2013 at Gwangju Metropolitan City in South Korea, Yokohama has been
designated as the first host of “Culture City of East Asia”.
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Exchange Partners
China: Quanzhou City
South Korea: Gwangju Metropolitan City
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Quanzhou City

Population: 8.3 millions

(the biggest city in Fujian Province)

The starting point of “Maritime Silk Route”

Famous for its puppet show, traditional opera, artwork of paper-cutting, Southern Shaolin
metrical art, and oolong tea
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Gwangju Metropolitan City
Population: 1.5 millions
“Hub City of Asian Culture” project

* Gwangju Biennale

* Gwangju International Film Festival
* Asian Culture Complex
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Concept of 2Culture City of East Asia” in Yokohama
(DCo-creation

@Activate Economy

(BPioneer Openness

@Creativity

“Innovative Power created in Yokohama”

- Collaboration earns innovation
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Appointment of the PR Goodwill Ambassador

To let the project be known

Promotion using big-name

@ Progressive spirit which is common to Yokohama's image
@ Appealing power to the young generation

@ Conscious of Asian Market

December 11, 2013
Appointing an idle group “Dempagumi.ink” as the PR goodwill Ambassador.
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“Culture City of East Asia 2014, Yokohama” documentary film
Please watch the film. (about 4 minutes)
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Organized Programs/Events

Programs sponsored/ cosponsored by the executive committee 25
Intercity exchange programs (Gwandju * Quanzhou) 11

Partner Programs 60
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Culture City of East Asia Friendship and Cooperation City Agreement

1.Promoting cultural exchange and friendship among the three cities

2.Activating cultural exchange at the private sector level

3.Sharing experiences and promoting cooperation for the development of “Culture City of
East Asia”

4 Developing close and sustainable relationship through discussions

“Dance” is a key word of exchange this year
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The 6™ Trilateral Culture Ministers’ Meeting in Yokohama

Yokohama joint statement

1. Appreciating the cultural exchange among Yokohama, Gwandju, and Quanzhou
2. Designating one city from each of the three countries every year

3. The three cities for 2015; Niigata, Qingdao, and Cheongju

4. Sharing ideas to solve social issues with power of culture

5. Having discussion in cooperation with cultural cities in ASEAN
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Lessons from the project

v How little we knew about the cultures of our
neighboring countries.
Knowing “the similarities and the differences”
Importance of Face-to-face exchange
Mutual understanding through fostering the next generation

AN
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Lessons from the Project #2

From Questionnaire to the citizen

Did you know that Yokohama city has been designated as “Culture City of East Asia 2014™?
At early 2014: MWYes 4% @No 85%

At yearend 2014: WYes 10% (@No 71%

Did you know that Yokohama city hosted “Culture City of East Asia 2014™?
At early 2014: G)Yes 13% ®No 85%

At yearend 2014: GYes 28% ©No 71%



e HE N —BERSEAETLY

NEESBOEEEFIOZIL L
NEERIZSNMLECETETZ O 7XIEADBELAEE->T-A
[F7E1LL E

D, »3v@ ) S @ £0ft,

Yy .
otz g 0.8%

0.6%

i J2 EE RT7OT7XAE~DBEIDE
- Tm———

iz, dbzolw

~@
Find Your YOKOHAMA Culture and Tourism Bureau .35;-.....14

Age FR AL 3
FAH. BEAL, FEUA PR 2] 95w

L Ae] RSO3 o) 4

2l
- YAkl A7HEo A

s
MEZ WA B AEHRTHHATH R ELE

XONE, ESIEHE RN 9 ML
WIS AN TE EF I T AR S RS AN T A L

Lessons from the Projects #3

From Questionnaire to the participants of some programs/events of this project

* Satisfaction of the performances/contents of the program-- 90% or more

* People having more interest in East Asian culture by participating the program/envet-- 70%
or more
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Send the strong message to the world
as a culture/arts hub in Asia



k you for listening®

Thank you for listening

1 B Wy

Thank you for listening.
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Creative Culture City Niigata
Creative Community Development & Citizen Involvement
Culture City of East Asia 2015 in Niigata City: Opening Symposium (2015.2.27)
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Municipal Mergers Cultural Diversity

BM2005 - Merger of 14 municipalities

W2007 - Designated City. 8 administrative wards est.
WPop: 804,315 (2014.12.31)

MArea: 726.10kn
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Municipal Mergers Cultural Diversity

@ Japan's No. 1 Rice Paddies. Wealthy Landholder Culture.
@ Ryuto (“City of Willows”) Hospitality
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Prosperous Trade Refined Port Culture

(DLargest port on Aitamae-bune sea way
@Furumachi Geisha

®Ryotei Culture (Traditional Fine Dining Restaurants)
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Fertile Water & Land Diverse Food Culture
(DStruggles Against Water & Land
@ Koshihikari Premium Rice
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Utilizing Food Culture Creative Community Development

B \Vijgata Shoku no Jin Food Festival
B\ijgata 1anrei Sake no Jin Saké Festival
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The World Forum on Food and Flowers in Niigata
(Dlnternational Symposiums

(@Food Messe (International Trade Fair)

(®Niigata International Food Award
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Niigata Educational Farm
BPromoting Food & Flowers Diverse Experiences for Youth Development
B Urban-Rural Exchange and Agricultural Revitalization
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Niigata New Food Valley Model

(DProducer-Manufacturer-Retailer Collaboration & 6th Order Industrialization
(@Food Industry Clustering & Est.

(®Advanced Technology Research & HR

@Food Recycling

(®Brand Building PR

®Food Design

(@Agro-Food Industry Mutual Collaboration & Growth

®Agri-Park

(@Niigata Industrial Promotion Center (IPC)

@0Ikutopia, Food and Flower Complex

@Agricultural Development Research Center

@Sodium-Free Miso Paste (Industry-Government-Academia Collaboration)
®Food Design LABO (Food Design Promotion Center)

@Food Design Seminars Sharing the concept of Food Design

do
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Water and Land
Niigata Art Festival 2015
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Citizen-Based Cultural Creation -Water & Land-

(Art Projects
@Citizen Projects
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Superior Culture of Dance & Performing Arts

(DDance Culture

(@An Edo period festival revived by citizens: The Nijgata Soh Odori

®Japan’s 1st Residential Dance Company

@Noism1 “ASU-Dedication for Invisibility”(2014) photo by Kishin Shinoyama
(®Niigata City Intangible Cultural Asset lchiyama School of Traditional Dance.
®Music Events

(DNijgata Jazz Street

(®La Folle Journée de Niigata “The Follies of a Day” Classical Music Festival
©@Major Promoter of the Performing Arts

Niigata City Performing Arts Center Ryutopia
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Cultural Creativity & Community Vitality
B Community Building via Manga and Anime Culture
BNew Culture Light Art
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Culture City of East Asia 2015
Utilizing culture for growth
To become an East Asian Exchange Hub Open to the World.

Thank You






